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Approach

Real time —
Single source —
Multimedia

But what streaming needs
to be measured
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What must be Measured (1/2) €4 TELECONTROL

hensive national data for streaming audio
s. . es. In Europe, the only country that
- measures streaming nationally is France. Most other European
countries are only at the discussion and planning stages with
respect to introducing nationwide streaming measurement
systems and numerous technology and measurement issues will
need to be resolved and agreed upon before these systems are

launched »
EBU, Public Radio and New Media Platforms 2011, Executive summary.

EBU-UER
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England 3.7% (source RAJAR)

No FM switch off in a near future.

= Only Norway has planned a switch off in 2017
= UK not before 2017 (but rather not before 2020)
= FM likely to remain at least until 2020
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Radio over Internet in Switzerland (1)

KommTech 2010
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KommTech 2011

Cases

%

~ Frequency of radio usage via internet (live streaming) Cases %

... ‘-_l I:z_;J D .I I .I
Ses aily or almost daily 65 2.6
L .':".:3 Several times a week 98 3.9
R '{ :\ 0 Approximately once a week 103 4.1
IR ! Less than once a week 237 9.5
4 Never 1'542 61.7
No internet usage 454 18.2

Source: Publica Data AG, KommTech Study 2011; n= 2505 interviews (60 questions on
electronic communication and entertainment); universe = Total Switzerland, 15+.

What has been seen in a study:

94%% 6% = About 1/3 not relevant for the Swiss Market

1

Internet not relevant
Source: Mediapulse follow up study to the Establishment Survey Q3/10 and Q1/11
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Our Development
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The Mediawatch System 6’4 TELECONTROL

u
[ |
B
2 |
[ n— : o
[ ' m
# Docking Station m
{5 &
u - |
u | n -
. Mediawatch ¥ m m
QpueeEEEEEEEEEEEER"® - m
“IIIIIIIIIIIIIIII.. : :
. L
& Overnight data . = ll =3
| |
| |
. 3 = Il | 3
| |
u (]
| |
u ' = u . m
- ] = Evaluation Centre n i
- [ - a Radio and TV
" : : Sound sampling ™ agtenna
. . ) unit (SSU) -
- Media Watch Hous_ehold ] [ | . Usage data .
l’ Docking Station : Py ¥
* L 4
.IIIIIIIIIIIIIIII" ..IIIIIIIIIIIIIIIIII‘

© Copyright GfK Telecontrol AG



7. November 2011

Mediawatch Streaming €74 TELECONTROL

Reference samples
3 x 10 sec. per minute (+/- 3 sec.)

Watch samples
3 X 4 sec.
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Internet Streaming

3

The watch samples can go
back 1-2 minutes

) Increase reference samples
3 X 24 sec. per minute (4 sec. overlap)

41"

Watch samples
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Date ' LoI time-interval Type PartID WatchID Match/dT Wear ri StatID Source StationName

1 19.10.2011 10:52:00 - 11:00:00 TO 000000 304636 0.00/| 0.00 0 0 0000
119.10.2011 10:52:20 - 10:54:20 T1 000000 304636 0.44/| 3.10 0 0 1010 Cable DRS3
- 19.10.2011 10:54:20 - 10:56:40 T1 000000 304636 0.64/]-62.70 0 0 1013 IP-Radio Radio 32 Goldies
119.10.2011 10:58:00 — 11:00:00 T1 000000 304636 0.36/| -1.90 0 0 2007 Laptop Radio RaBe
19.10.2011 11:00:00 - 11:01:20 T1 000000 304636 0.36/| -1.90 0 0 2007 Laptop Radio RaBe
| ©19.10.2011 11:01:20 - 11:04:40 T1 000000 304636 0.48/| -0.90 0 0 1012 iPhone Radio Capital FM
19.10.2011 11:05:00 — 11:08:20 T1 000000 304636 0.45/] -1.80 0 0 1001 ASX Stream DRS1
19.10.2011 11:08:20 — 11:11:20 T1 000000 304636 0.36/]-21.60 0 0 1001 ASX Stream DRS1
19.10.2011 11:13:00 - 11:16:40 T1 000000 304636 0.62/]-27.70 0 0 1006 Wilmaa SF1

We see that a vector recognition through time delay is
not realistic = it is planned to introduce a limit between
“traditional” and “new” platforms.
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Fragmentation (1)
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Fragmentation (2)

UMS System USX ’ i ES .

Mediawatch ' m g

= Different combinations possible using Use of mass data, e.q.
the same or different samples. Site-centric data from
Nurago and GfK NIS.
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Conclusions ©l74 TELECONTROL

e " The Mediawatch is further developed to measure streaming
and to further follow the recipient

= Due to fragmentation the size of the samples should be
increased

= GfK proposes to use information from different tools

© Copyright GfK Telecontrol AG



